Sponsored Issue Publication 

Sponsored issues are normal journal issues but published in addition to the standard journal page & issue budget, hence not part of the regular subscription price. They are also citable and contribute to the journal’s impact factor in the same way as any regular (special) issues.
The costs of publication for any such issues are covered by third party sponsors, who can be any universities, societies, conference organizations, governmental institutions, banks, financial institutions, or companies research departments that will have a direct interest in the content to be published. 

All submissions to sponsored issues are subject to editorial review and final publication decision by the journal’s editorial board, in order to safeguard the scientific quality of the publication. 
These issues are edited in the style and format of the parent journal and distributed, print and online, to the same subscribers as the regular issues, at no additional cost for the subscriber. 

The typical content for a sponsored issue is the same as for any journal special issue, ranging from review articles to conference full proceedings or best papers, conference abstracts, guidelines, consensus meetings results, or any other thematic content.

Journal Key Benefits:

· Delivering more content to subscribers at no additional charge
· Rapid publication: issue can be published immediately after receipt of the complete accepted manuscripts, taking only production times into consideration

· Continuity in citations resulting in increasing impact factor
· Additional marketing via sponsor broader dissemination 

· Opportunities to attract more high quality material to a journal that might have a limited page publication budget 
Sponsor Key Benefits:

· Opportunity to reach more exposure to a targeted scientific audience

· Sponsoring and/or publication of research material in association with the brand name of a prestigious journal
· Content approved and endorsed by the journal's editor(s)
· Rapid publication 
· Circulated to all journal subscribers, including libraries and indexing services, thus highest level of visibility guaranteed  
· Extension of sponsor’s communication channels via  ScienceDirect® 
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