
From mobility to health, artificial intelligence 
(AI) is influencing our everyday lives. Research 
leaders, policy makers, corporations and 
funders face key challenges in understanding 
this field to make the right investments, 
recruit the right talent and more. There 
is no universally agreed definition of AI. 
Using a semantic analysis across four 
different sectors – research, education, 
technology, media – we are discovering 
how the world thinks about AI.

Elsevier’s approach
We want to understand how AI knowledge is 
created, disseminated and applied worldwide. 

To do this, Elsevier is undertaking a project 
to build a comprehensive global examination 
on artificial intelligence. We are combining 
semantic research with insights from AI 
experts, practitioners and policymakers. 

Some of the questions that may be addressed 
include: How has AI evolved over the last 
20 years? How do Europe, China and the 
US compete? How does knowledge travel? 
What are the ethical considerations?

Providing a global and 
comprehensive view 
of AI knowledge 
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Machine learning is the catalyst, 
but it will converge with other 
technologies that are going 
to blur the lines between the 
digital and the human world.

More information
The full examination on artificial intelligence 
will be published in late 2018. Please go to the 
Elsevier Artificial Intelligence Resource Center 
for more information about AI and to sign up 
for updates and receive the final report: 
www.elsevier.com/connect/ai-resource-center

If you have questions or comments, 
please send them to: ai.program@elsevier.com

We started this project by taking a semantic 
approach and evaluating a variety of content 
including textbooks, research articles, news 
articles and conference proceedings.

For a large part of the semantic analysis 
we are using Scopus, the largest abstract 
and citation database of scientific journals, 
books and conference proceedings. We are 
also using the full text of relevant Elsevier
journal articles from ScienceDirect.

In this way, we have built a curated concept 
and keyword list for the four major sectors: 
research, education, technology, media.

We are also partnering and consulting 
with AI experts, practitioners and policy-
makers from public, private and third 
sector organizations to develop a full 
understanding beyond what technology 
alone can tell us. 
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