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facebook is used by 73% of the respondents, though 59% use it only in a personal context. facebook 
provides a valuable channel for disseminating news, sharing visual material and promoting content, such as: 

1. articles of interest in their subject area

2. conference news 

3. Promoting events 

4. Special issues and calls for papers 

5.  news from the media in the subject area and research debates 

create your own profile 

to create your own profile, go to www.facebook.com, fill in your personal information, and click the green  
‘Sign up’ button. you will receive a confirmation email and simply follow the steps instructed afterwards. 

ways in which editors can use Facebook

collaboRaTion as a collaborative space to share with fellow researchers:

• Discuss ideas and to carry out debates

• Share web links and news

• Record reflections on research or events attended

• Publicize and promote research

• Receive early feedback on research ideas

• Recruit participants for research

QuesTions answer queries from the community about the journal.  Just reply to the questions on the wall.

posT news Post news you find interesting as your facebook status or on the wall of groups;  
for example, news from the industry, journal, other journals, or associations. this can help to increase  
usage and citations. Similarly, posting calls for papers for the journal can drive submissions. a user’s  
wall is visible for anyone who can access the full profile, and these wall posts show up in the news feed. 
Many users use their friend’s walls for leaving short notes that are not intended to be private. 

facebooK 

Mike ellioT, editor-in-chief of Estuarine, Coastal and Shelf Science  
on how facebook is used to promote the aquatic conference:  
50th ecSa conference 2012: today’s Science for tomorrow’s Management: 

‘We used [Facebook] to promote the 50th ECSA Conference, and we found it an 
effective tool to present the invited speakers and to post updates on topics and 
timelines. Facebook helped us to make the researchers in our field aware of the 
conference and to increase the number of registrations.’



elsevier - social media guide for Facebook  

ReseaRch GRoups Set up research groups to advertise events to the members of the group, to 
discuss research topics and to become aware of other researchers with similar research interests.

evenTs use the events function to post an event and invite friends to join. this can be public, closed or 
even secret. this can be a useful platform for socializing and networking before the event. also, if you have 
created an event for a conference, you can use this function to send reminders of deadlines for paper  
submission to people who have joined the event. if you join an event on facebook, you can receive updates 
posted on facebook by the organizers.

phoTos and videos Photos and videos can be uploaded to profiles.

coMMuniTy paGes Set up a community page on a particular research topic or methodology for 
dissemination of information and sharing of experiences.

likes use the ‘like’ button to show that you enjoy what has been posted. you can use the button on 
anything that is posted on the facebook wall or news feed. 

oTheR Tools facebook links with other tools, such as flickr,  twitter,  SlideShare and youtube.
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