
Event app sponsor opportunities



Highlight your company and any 
sponsored sessions                         

Help your company stand out from other sponsors 
and exhibitors, making users more likely to click 
through to see information and stand location. 
Highlight sponsored sessions or presentations, 
increasing interest and attendance. 



Push notifications are sent to all users and are 
mostly used to send out event news. This option 
can also be used to give you the immediate 
impact you want. 

Sponsored push notifications



Sponsor page linked from  
home menu

Feature your company with its own home menu 
button. From the home menu screen, attendees can 
access a dedicated sponsor page that might feature 
images, a banner and information. Because the home 
menu buttons serve as the main navigational tools of 
the app, they are limited in number and hence, are 
prime real estate.



Include your company name  
in the app loading screen

Every time the app is launched, a loading screen is 
visible for a few seconds. Usually this screen includes 
the event logo and branding, but it can also include a 
your company logo or banner.  This is a prime place for 
advertisements as users are actively looking at it while 
launching the app. It ties in with the branding of the 
event, giving a strong link between you and the event.



Include a secondary splash screen 
or ad carousel

Upon launching the app, multiple splash screens can 
be shown in succession. A dedicated sponsor splash 
screen is an extremely effective way to grab users’ 
attention, highlighting your stand location and any 
sponsored sessions. Users can directly add this to 
their personal planner and favourites.
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leverage your company to the right target 
audience   

Sponsor Elsevier’s New Conference App


