
The Impact of Data on  
Content and Collections
New types of metrics provide better information and insights

Publishers of academic books in the STEM disciplines 
provide foundational content to support the evolving needs 
of research and educational communities. Demand for 
STEM content is driven primarily by:
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Publishers also use 
qualitative data to build 
their portfolios, including:

Qualitative 
factors

Publishers use a wide range of 
data to learn about the landscape 
in a particular discipline, 
including:

Quantitative metrics

Using data for content acquisition
To ensure academic and research communities have what they 
need, publishers’ content acquisitions teams are increasingly 
using data to determine the needs of the portfolio based on:

This approach allows the publisher to predict trends and 
have foundational content ready to publish early in the 
growth of some emerging fields.
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Publisher data can  
also help libraries
Understanding usage, turnaways, citations and 
demand patterns help publishers release better 
content and can help libraries decide how to 
build their collections more effectively. Using 
this type of rich data will help libraries move 
beyond cost-per-title and cost-per-use analyses 
to meet the needs of their institution’s students 
and researchers.

Find out how we can help
To learn more about how Elsevier can help you use data to guide your 
collection decision-making, contact our sales team for a consultation at 
www.elsevier.com/sciencedirect/collection-data-for-libraries.
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