Travel Medicine and Infectious Disease ‘First Look — Student
Research’ Best Accepted Paper 2009 Official Rules

HOW TO ENTER. To enter, the ‘First look- Student Research’ Best Accepted Paper 2009 Contest
("Contest") visit the webpage at http://ees.elsevier.com/tmaid/ and submit your paper.

The Contest will begin on January 1st 2009 at 12.00 and end on the last day of the 2009. There
is no limit to the number of papers you may submit.

ELIGIBILITY. The Contest is open to all entrants who are eighteen (18) years of age or older,
and full-time undergraduate students and part- and full-time graduate students enrolled in an
accredited college or university at the time of entry. Employees of Elsevier Ltd. ("Sponsor"), its
parent, subsidiary and affiiate companies, their advertising and promotional agencies, the
immediate families of the foregoing employees and other persons residing in the household
of such employees are not eligible to enter.

DATA COLLECTION. Submission of entry constitutes permission for Sponsor to use entrant's
email address and other submitted information for purposes of marketing and promotion.

SELECTION OF WINNER. There will be one (1) winner in 2009 selected by the Editor-in —Chief, Dr
Jane Zuckerman and the Deputy Editor, Dr Steven Toovey their decisions are final.

PRIZE. The prize is £250. The winner will be announced in January 2010 at
http://www.elsevier.com/locate/tmaid.

LIMITATIONS OF LIABILITY/RESERVED RIGHTS. Neither Sponsor, its parent, subsidiary or affiliate
companies, nor its advertising or promotional agencies shall have any obligation or
responsibility with regard to (i) entries that contain incorrect or inaccurate information or do
not comply with these rules, (i) entries, prize claims or notifications that are lost, late,
incomplete, illegible, unintelligible, damaged or otherwise not received by the intended
recipient, in whole or in part, due to computer or technical error of any kind, or (iii) telephone,
electronic, hardware, software, network, Internet or computer malfunctions, failures or
difficulties, or (iv) any damages or losses of any kind caused by any prize or resulting from
participation in the Contest or acceptance, possession or use of any prize. Sponsor, in its sole
discretion, reserves the right to disqualify any person tampering with the entry process or the
operation of this Web site or otherwise violating these rules or any applicable law. Sponsor
further reserves the right to cancel, terminate or modify the Contest if the Contest cannot be
completed as planned because of infection by computer virus, bugs, tampering,
unauthorized intervention or technical failures of any sort.

CONSENT TO USE OF INFORMATION. By accepting the prize, the winner agrees to permit
Sponsor to use winner's name (first name and first letter of last name), photograph, likeness,
and address (city and state) and biographical information for purposes of advertising,
publicity and promotion, without additional compensation or permission, unless prohibited by
law.

NOTICE TO WINNER. The potential winner will be notified by electronic mail within fourteen (14)
days of the contest end date. Return of any prize/prize notification as undeliverable will result
in disqualification and an alternate winner will be selected.

RELEASE. BY ACCEPTING THE PRIZE, THE WINNER AGREES TO RELEASE AND HOLD HARMLESS
SPONSOR AND TS PARENT, SUBSIDIARY, AND AFFILIATE COMPANIES, AND EACH OF THEIR
DIRECTORS, OFFICERS, EMPLOYEES, REPRESENTATIVES, VENDORS, AND AGENCIES, FROM ANY
AND ALL LIABILITY WHATSOEVER FOR ANY CLAIMS, COSTS, INJURIES, LOSSES, LIABILITIES, OR
DAMAGES OF ANY KIND (INCLUDING, WITHOUT LIMITATION, PERSONAL INJURY, DEATH,
DAMAGE TO OR DESTRUCTION OF PROPERTY) ARISING OUT OF OR IN CONNECTION WITH THE
SWEEPSTAKES OR THE ACCEPTANCE, POSSESSION, OR USE OF THE PRIZE, WHETHER UNDER A


http://ees.elsevier.com/tmaid/

THEORY OF CONTRACT, WARRANTY, TORT (INCLUDING NEGLIGENCE, WHETHER ACTIVE,
PASSIVE, OR IMPUTED), STRICT LIABILITY, PRODUCT LIABILITY, CONTRIBUTION, OR ANY OTHER
THEORY.

MISCELLANEOUS. By entering the Contest, entrants agree to abide by the terms of these
Official Rules, which are final on all matters pertaining to the Contest. The Contest is subject to
all federal, state and local laws and regulations. All taxes (including without limitation federal,
state, and local sales, use and/or income taxes) on or connected with prizes are the sole and
exclusive responsibility of the respective winners. The Sponsor’s decision is final and no
correspondence will be entered into

WINNER'S NAME. For the name of the winner (first name and first letter of last name) and the
winning entry, visit http://www.elsevier.com/locate/tmaid

SPONSOR. Elsevier Ltd., Travel Medicine and Infectious Disease
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